“Also due to lack of information, you can
have labels that don’t meet Canadian Food
and Inspection Agency regulations for
direct and indirect food labeling. The most
obvious example would be labels attached
directly to most fruits and vegetables — they
have to be made with a specific direct food
contact adhesive in order to be food safe.”
Not surprisingly, Hansen and his crew
at Sunwest, a vertically integrated pressure
sensitive label and tag manufacturer,
undertake extensive consultation with
clients long before the presses kick in, and
while labelling design is usually worked
out in advance by third parties, the services
of an in-house design team are available
upon request.
Arguably, the acumen of labeling manufacturers is as important as the equipment
they use. Larry Chartrand, general manager
of Labels Unlimited in Winnipeg, has spent
31 years building a client base that includes
Maple Leaf Foods as well as an equipment
inventory of digital and flexo printers, and
his longevity is a boon to start-up businesses. “People new to the game can rest
assured we know all about the obscure and
complicated regulations pertaining to label
manufacturing as well as the information
on the label,” he says.
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Labels Unlimited has been building a client
base, which includes Maple Leaf Foods for the
past 31 years.

That’s not to belittle the enormous
benefit technology continues to provide
to the food processing sector. “Certainly,
printing costs have gone down thanks to
the rise of digitial, and we’re at a point in
technological development where it’s
wise to have a combination of digital and
flexo: the former for short to medium
manufacturing runs, and the latter for
longer runs,” says Chartrand.
Darrell Friesen, president and CEO of Jet
Label & Packaging Ltd. of Edmonton,
Alberta, agrees. “Clients such as Target
Canada helped make digital a mainstream
label-making medium, but there’s still huge
room for improvement in terms of colour
processing and speed,” he says. “Therefore,
flexo is still invaluable and something we
use 75 per cent of the time.”
Jet Label’s 55,000 square foot plant is
outfitted with two digital and 12 flexo
printers, a set-up that Friesen describes as

